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Popular Photography
Petersen's Photographic Magazine
The British Journal of Photography
The Konica Guide
Scientific American
Functional Photography
Sekai nenkan
The Measure of a Man
Photographs in the footsteps of Willapa Bay pioneer James G. Swan, who
homesteaded the oyster-rich bay in the mid 1850s and wrote the first book out of
Washington Territory "The Northwest Coast." Photographed in infrared.

Camera Technology
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How to Take Great Pictures with Your SLR
Restoring the Great Collectible Cameras (1945-1970)
Photomethods
Covers the most sought after 1945-1970 models and includes disassembly and
cleaning, as well as fabricating new parts, tool alternatives and repair methods.

Chicago Guide
Exclusively Yours
The Japanese Camera
Popular Mechanics inspires, instructs and influences readers to help them master
the modern world. Whether it’s practical DIY home-improvement tips, gadgets and
digital technology, information on the newest cars or the latest breakthroughs in
science -- PM is the ultimate guide to our high-tech lifestyle.

Camera 35
Coverage of major scientific topics including animal life, biosciences, chemistry,
earth and atmospheric sciences, energy sources and power technology,
mathematics and information sciences, materials and engineering sciences,
medicine, anatomy, and physiology, physics, plant sciences, space and planetary
sciences. Contains over 7,000 articles contributed by more than 250 experts.

Travel & Leisure
Industrial Photography
The Beginner's Guide to Underwater Photography
This book builds on the basics, and teaches techniques that refine your camera
repair skills. Whether you tinker with cameras or own a repair shop, this book is a
necessity. The ideal companion to the top selling Camera Maintenance & Repair
(Book 1). Clear step-by-step techniques for repair of popular, modern cameras;
over 175 detailed photos & illustrations show camera parts and the specifics of
disassembly and repair; and special instructions for over 100 camera models and
lenses - from Bronica to Zuiko!
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The History of the Japanese Camera
The Publishers' Trade List Annual
Ivor Mantale brings 40 years experience to this book on collecting single-lens reflex
cameras, which includes: descriptions and evaluations of the principal makes and
models from their earliest forms in the late 19th century to modern versions in the
1980s; instructions on testing and checking for faults; pictures of classic cameras,
lenses and equipment, from Adams to Zenit, Graflex to Pentax as well as
information on repairers and dealers; and listings of collectors' clubs and groups.

Popular Mechanics
An introduction to underwater photographic equipment and techniques with a
discussion of past, present, and future developments in the field.

Communities Dominate Brands
Popular Photography
Swan's Land: a Photographer's Journey with the Pioneer
Scholar of Shoalwater Bay
Tokyo Camera Style
Lee tells the story of his father, a restaurateur in Montreal, their relationship, and
his own training as a tailor in Chinatown in Vancouver.

Milwaukee's Early Architecture
The Shape of Content
Proving that camera gear does matter, the Sartorialist of the camera world John
Sypal introduces us to Tokyos trend-setting, style-conscious photography freaks.
Following the success of his Tokyo Camera Style blog, which has a devoted and
passionate international following, and has spawned a network of copycat blogs
worldwide, the man who did it first and the man who does it best selects 300 of his
choicest images and puts them between two covers. This fun take on the everpopular street fashion phenomenon celebrates a uniquely Japanese tribe of camera
obsessives for whom image-making means everything.

Camera
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Initially dominated by simple renditions of East Coast architecture, Milwaukee
developed from three pioneer settlements, those of Solomon Juneau, Byron
Kilbourn, and George Walker—three hubs from which three villages radiated
outward into one city. Following the Civil War, Milwaukee’s growth at the onset of
the Industrial Era afforded the city a fanciful array of Victorian streetscapes. The
1890s followed with an era of ethnic architecture in which bold interpretations of
German Renaissance Revival and Baroque designs paid homage to Milwaukee’s
overwhelming German population. At the turn of the century, Milwaukee’s
proximity to Chicago influenced the streetscape with classicized civic structures
and skyscrapers designed by Chicago architects. World War I and the ensuing antiGerman sentiment, as well as Prohibition, inevitably had adverse effects on “Brew
City.” By the 1920s, Milwaukee’s architecture had assimilated to the national
aesthetic, suburban development was on the rise, and architectural growth would
soon be stunted by the Great Depression.

The British National Bibliography
Popular Photography
In his 1956–57 Charles Eliot Norton Lectures, the Russian-born American painter
Ben Shahn sets down his personal views of the relationship of the artist—painter,
writer, composer—to his material, his craft, and his society. He talks of the creation
of the work of art, the importance of the community, the problem of
communication, and the critical theories governing the artist and his audience.

Popular Photography
Collecting and Using Classic Slrs
For anyone who has ever wondered how cameras work, this book is a pleasant way
to learn. It is generously endowed with enough fundamentals to satisfy the
technical specialist, without intimidating the casual but curious amateur
photographer. The author has repaired, modified, and designed and analyzed
cameras for the past forty five years. With this background, he goes beyond
describing camera functions based on advertised data, instead the book explains
how various cameras really work. The book peels off the cover panels and lets you
look into the dark side of the lens. The dozen or so formulas use simple math and
the drawings alone are worth the price of admission. Describes how cameras work
and how well they overcome the difficulties in making a technically perfect photo
Covers causes of image faults Presents unique methods for testing cameras Covers
integration of optics, electronics, and mechanics in contemporary cameras

Modern Photography
Photographic Applications in Science, Technology, and
Medicine
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Camera Maintenance and Repair
Popular Photography
The Bookseller
Communities Dominate Brands: Business and marketing challenges for the 21st
century is a book about how the new phenomenon of digitally connected
communities are emerging as a force to counterbalance the power of the big
brands and advertising. The book explores the problems faced by branding,
marketing and advertising facing multiple radical changes in this decade.
Communities Dominate Brands discusses how disruptive effects of digitalisation
and connectedness introduce threats and opportunities. The authors compellingly
illustrate how modern consumers are forming communities and peer-groups to
pool their power resulting in a dramatic revolution of how businesses interact with
their customers. The book provides practical guidance of how to move from
obsolete interruptive advertising to interactive engagement marketing and
community based communications, with dozens of real business examples from
around the world. Communities Dominate Brands addresses its topic from a
marketing (including advertising and branding) perspective and maintains a
rigorous focus on business and profit dimensions of the issues involved.The book
discusses such recent phenomena as blogging, virtual environments, mobile phone
based swarming and massively multiplayer games. The book introduces a new
generation of consumers called Generation-C (for Community). The book also
discusses such new concepts as the Connected Age, Reachability, the Four C's,
Alpha Users, and introduces Communities as an unavoidable new element into the
traditional communication model. Combining the digital trends, modern
management theories, and emerging new customer behaviour, Communities
Dominate Brands arrives to its conclusion, that traditional marketing methods are
increasingly ineffective and even becoming counterproductive. The power of the
brands and the abuses by marketing have created a vacuum for a counterbalance,
and digitally connected communities, the blogosphere, gamers, and especially the
always-on connectedness of those on mobile phone networks, are emerging as the
counterforce to redress the balance. The power of smart mobs and digitally
enlightened communities will react rapidly to marketing excesses as the natural
force balancing the power of the brands.The way a business can and must interact
with the powerful new communities is through engagement marketing, by enticing
the communities to interact with the brands. Communities Dominate Brands covers
the major changes taking place in business and industry worldwide from leading
digitally connected societies such as Finland, Korea, Japan, Hong Kong, UK and the
USA. The authors discuss the business relevance of such community related
technologies and phenomena such as blogging, CANs, iPod, MMOGs, MVNOs, PVRs,
Ringing Tones, SMS text messaging, swarming, VOD. This is the definitive business
book on the impact of new technologies, not explaining how technology works, but
showing what businesses need to do to make money in the new digitally
converging environment. Communities Dominate Brands analyses early successes
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of engaging communities by global brands such as Adidas, Apple, Audi, BBC,
Boeing, Coca Cola, eBay, Ford, Google, Guinness, Hush Puppies, Lonely Planet,
MTV, Nokia, Orange, Philips, Red Bull, Sony, Tesco, Tony & Guy, Vodafone, etc.The
lessons are amplified with insights from rough punishment by communities
suffered by Hutchison/Three networks, Kryptonite locks, Mazda, the Philippines
Government, etc. Fully indexed, impeccably researched with documented sources,
offering over 50 current business examples and over a dozen case studies,
Communities Dominate Brands is a hands-on practical business handbook on how
to adjust marketing to deal with communities. With tools such as the Four C's and
Reachability, the authors provide a competitive head-start to all who want to
achieve customer satisfaction and return business in the 21st century.

Newsweek
Van Nostrand's Scientific Encyclopedia
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